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SELECTEd BaNNErS

Great Food:

Superstore:

Hard Discount:

Loblaw Companies Limited (the “Company”), a subsidiary of George Weston Limited,

is Canada’s largest food distributor and a leading provider of drugstore, general

merchandise and financial products and services. 

Loblaw is one of the largest private-sector employers in Canada. With more than 1,000

corporate and franchised stores from coast to coast, Loblaw and its franchisees

employ over 139,000 full-time and part-time employees. We have 609 corporate and

427 franchised stores in every province and territory in Canada, served by 21 company and

five third-party-operated distribution centres.

Through our portfolio of store formats, Superstore, Great Food, Hard Discount and

Wholesale, we are committed to providing Canadians with a wide, growing and

successful range of products and services to meet the everyday household

demands of Canadian consumers. Loblaw is known for the quality, innovation and

value of our food offering. We offer Canada’s strongest control label program,

including the unique President’s Choice®, PC®, no name® and Joe Fresh Style® brands.

In addition, the Company makes available to consumers President’s Choice Financial®

services and offers the PC points loyalty program.

Loblaw’s mission is to be Canada’s best food, health and

home retailer by exceeding customer expectations through

innovative products at great prices.

2009 OBJECTIVES

In 2009, the Company will focus on cost control, conserving cash and managing capital

expenditures. It will continue to concentrate on growing the business while focusing on its

immediate priorities of food renewal, store enhancements, product innovation, infrastructure

and customer value, including:

� an event-driven marketing calendar;

� a 300-store renovation program;

� a renewed focus on in-store customer service;

� the celebration of President’s Choice 25th anniversary, which includes the rollout of

250 improved and 1,000 repackaged products;

� the relaunch of the Company’s value-based no name brand, introducing more than

750 redesigned products; and

� dedicated investment to support information technology and supply chain

infrastructure improvements.

$9.5 billion in
sales in Q3/09

$0.69
in earnings per
share in Q3/09

(0.6%)
same store sales
growth in Q3/09

$378million
in operating
income in Q3/09
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SELECTEd CONTrOL LaBELS

The Company continues to progress in its turnaround efforts, focusing on food offering
enhancements, product innovation, store renovations, infrastructure improvements and
increasing customer value.

In the third quarter of 2009:

� sales growth in food and drugstore was modest;

� sales growth in apparel was moderate while sales of other general merchandise
declined significantly;

� gas bar sales declined as a result of lower retail gas prices, despite moderate volume
growth; and

� internal retail food price inflation was below food price inflation as measured by The

Consumer Price Index for Food Purchased from Stores and lower than the second
quarter of 2009.

Gross profit as a percentage of sales in the third quarter of 2009 was 22.9%, an increase of
80 basis points compared to 22.1% in the third quarter of the prior year. The improvement
was primarily attributable to improved buying synergies, more disciplined vendor
management, sales mix, lower fuel costs and the efficiency of transportation operations.
Increased investments in pricing partially offset the improvement.

Operating income in the third quarter of 2009 included a charge related to the effect
of stock-based compensation net of equity forwards of $5 million in 2009 compared
with $9 million in 2008. The effect on basic net earnings per common share was
$0.03 (2008 – $0.04).

The Company incurred an incremental cost of $25 million in the third quarter of 2009 related
to its previously announced investment in information technology and supply chain, which
negatively affected basic net earnings per common share by $0.06.

Operating income and operating margin were positively influenced by improved gross
profit, lower labour and supply chain costs and lower net stock-based compensation charge,
partially offset by the previously announced incremental investment in information
technology and supply chain.

On September 28, 2009, the Company finalized its acquisition of T&T, Canada’s largest
Asian retailer of $225 million. $191 million was funded by cash and the remainder by
$34 million of preferred shares issued by T&T to a vendor prior to the acquisition,
the value of which will increase with favourable performance of the T&T business.
The results of T&T’s operations included in the Company’s third quarter operation
results were not significant.

This fact sheet includes forward-looking statements about the Company’s objectives, plans, goals, aspirations, strategies, prospects and opportunities. These statements reflect the

Company’s current expectations concerning future results and events and are subject to a number of risks and uncertainties that could cause actual results and events to differ materially

from current expectations, including the possibility that the Company’s plans and objectives will not be achieved. These risks include those discussed in the Company’s materials filed

from time to time with securities regulators which can be found at www.sedar.com. 
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Q3 2009 FINaNCIaL hIGhLIGhTS

FOr THE PErIODS EnDED OCTOBEr 10, 2009 AnD 2009 2008
OCTOBEr 4, 2008 (unAuDITED) (16 WEEkS) (16 WEEkS – %
($ MILLIOnS EXCEPT WHErE OTHErWISE InDICATED) rESTATED2) Change
Sales $ 9,473 $ 9,493 (0.2%)

Gross profit 2,165 2,097 3.2%

Operating income 378 312 21.2%            

net earnings 189 157 20.4%            

Basic net earnings per common share ($) 0.69 0.57 21.1%

Same-store sales growth (%) (0.6%) 3.0%

Operating margin 4.0% 3.3%

EBITDA1 $ 557 $ 490 13.7%

EBITDA margin1 5.9% 5.2%
1 See Non-GAAP Financial Measures on page 13 of our 2009 Third Quarter Report to Shareholders, available at www.loblaw.ca.
2 See note 2 to the unaudited interim consolidated financial statements on page 20 of our 2009 Third Quarter Report to

Shareholders, available at www.loblaw.ca.


